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Career
Born 1964

AB, History, Brown University (1986)

MS, Foreign Service, Georgetown University (1988)

MS, Management, University of Pennsylvania (1991)

PhD, Applied Economics, University of Pennsylvania (1992)

Assistant Professor, Georgia Institute of Technology (1993-1996)

Assistant Professor, Massachusetts Institute of Technology (1996-1999)

Associate Professor, University of Maryland (1999—2001)

Professor of Entrepreneurship and Department Chair, University of Maryland (2001
2002)

Professor of Economics, Academic Director, Center for Regional Economic Issues, Case
Western Reserve University (2003—2005)

SBC Professor of Economics, Case Western Reserve University (2005—2006)

A. Malachi Mixon III, Professor of Entrepreneurial Studies, Case Western Reserve
University (2006-)

Major Scientific Contributions in the Fields of the Award

Books

Shane, Scott A. (2003), A General Theory of Entrepreneurship: The Individual-Opportunity
Nexus. Cheltenham, UK: Edward Elgar.

(2004), Academic Entrepreneurship: University Spinoffs and Wealth Crea-
tion. Cheltenham, UK and Northampton, MA: Edward Elgar.

(2005), Finding Fertile Ground: ldentifying Extraordinary Opportunities for
New Businesses. New York: Wharton Business School Publishing.

(2008), The lllusions of Entrepreneurship: The Costly Myths That Entrepre-
neurs, Investors, and Policy Makers Live By. New Haven and London: Yale University Press.

* This biography covers Scott A. Shane’s work until January 2009.
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