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Per Davidsson* 
2023 Award Winner 

 

 

 

Career 

 

Born 1958, Skön, Sweden 

 

BA (Business Administration), Stockholm School of Economics (1984) 

Econ. Lic. [appr. MSc.] (Economic Psychology), Stockholm School of Economics (1987) 

PhD (Economic Psychology), Stockholm School of Economics (1989) 

 

Assistant Professor, Stockholm School of Economics (1989–1990) 

Lecturer, Umeå Business School (1991–1994) 

Associate Professor, Jönköping International Business School (1994–1996)  

Professor, Jönköping International Business School (1996–) 

Visiting Professor, Queensland University of Technology (2000–2001)  

Professor, Queensland University of Technology (2004–)  

 

 

Major Scientific Contributions in the Fields of the Award 
 

 

Books and edited Volumes 

Davidsson, Per (2004), Researching Entrepreneurship. New York: Springer. 

Davidsson, Per, Frédéric Delmar and Johan Wiklund (2006), Entrepreneurship and the 

Growth of Firms. Cheltenham, UK: Edward Elgar Publishing. 

Davidsson, Per (2008), The Entrepreneurship Research Challenge. Cheltenham, UK: 

Edward Elgar Publishing. 

 
* This biography covers a selection of Per Davidsson’s work until January 2023. 
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Davidsson, Per and Johan Wiklund, eds. (2013), New Perspectives on Firm Growth. 

Cheltenham, UK: Edward Elgar Publishing. 

Davidsson, Per (2016), Researching Entrepreneurship: Conceptualization and Design,  

2nd ed. New York: Springer. 

 

Journal Articles 

Davidsson, Per (1989), “Entrepreneurship—and after? A Study of Growth 

Willingness in Small Firms.” Journal of Business Venturing 4(3), 211–226. 

Davidsson, Per (1991), “Continued Entrepreneurship: Ability, Need, and 

Opportunity as Determinants of Small Firm Growth.” Journal of Business 

Venturing 6(6), 405–429. 

Davidsson, Per, Leif Lindmark and Christer Olofsson (1994), “New Firm 

Formation and Regional Development in Sweden.” Regional Studies 28(4), 

395–410. 

Davidsson, Per (1995), “Culture, Structure and Regional Levels of 

Entrepreneurship.” Entrepreneurship & Regional Development 7(1), 41–62. 

Davidsson, Per and Johan Wiklund (1997), “Values, Beliefs and Regional 

Variations in New Firm Formation Rates.” Journal of Economic Psychology 

18(2–3), 179–199. 

Davidsson, Per and Johan Wiklund (2001), “Levels of Analysis in 

Entrepreneurship Research: Current Research Practice and Suggestions for 

the Future.” Entrepreneurship Theory & Practice 25(4), 81–100. 

Brown, Terrence E., Per Davidsson and Johan Wiklund (2001), “An 

Operationalization of Stevenson's Conceptualization of Entrepreneurship as 

Opportunity‐based Firm Behavior.” Strategic Management Journal 22(10), 

953–968. 

Davidsson, Per and Magnus Henrekson (2002), “Determinants of the Prevalance of 

Start-ups and High-growth Firms.” Small Business Economics 19(2), 81–104. 

Davidsson, Per and Benson Honig (2003), “The Role of Social and Human Capital 

among Nascent Entrepreneurs.” Journal of Business Venturing 18(3), 301–

331. 

Delmar, Frédéric, Per Davidsson and William B. Gartner (2003), “Arriving at the High-

Growth Firm.” Journal of Business Venturing 18(2), 189–216. 

Davidsson, Per (2006), “Nascent Entrepreneurship: Empirical Studies and 

Developments.” Foundations and Trends in Entrepreneurship 2(1), 1–76. 

Zahra, Shaker A., Harry J. Sapienza and Per Davidsson (2006), “Entrepreneurship 

and Dynamic Capabilities: A Review, Model and Research Agenda.” Journal 

of Management Studies 43(4), 917–955. 
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Davidsson, Per, Paul Steffens and Jason Fitzsimmons (2009), “Growing Profitable 

or Growing from Profits: Putting the Horse in Front of the Cart?” Journal of 

Business Venturing 24(4), 388–406. 

Davidsson, Per (2015), “Entrepreneurial Opportunities and the Entrepreneurship 

Nexus: A Re-conceptualization.” Journal of Business Venturing 30(5), 674–

695. 

von Briel, Frederik, Per Davidsson and Jan Recker (2018), “Digital Technologies 

as External Enablers of New Venture Creation in the IT Hardware Sector.” 

Entrepreneurship Theory & Practice 42(1), 47–69. 

Davidsson Per, Jan Recker and Frederik von Briel (2020), ”External Enablement of 

New Venture Creation: A Framework.” Academy of Management 

Perspectives 34(3), 311–332.  

Davidsson, Per and Jan Henrik Gruenhagen (2021), ”Fulfilling the Process 

Promise: A Review and Agenda for New Venture Creation Process 

Research.” Entrepreneurship Theory and Practice 45(5), 1083–1118. 

Davidsson, Per, Denis Grégoire and Maike Lex (2021), ”Venture Idea Assessment 

(VIA): Development of a Needed Concept, Measure, and Research Agenda.” 

Journal of Business Venturing 36(5), 106130. 

https://doi.org/10.1016/j.jbusvent.2021.106130 

Davidsson, Per (2021), ”Ditching Discovery-Creation for Unified Venture Creation 

Research.” Entrepreneurship Theory and Practice, forthcoming. 

https://doi.org/10.1177/1042258721103087 

Steffens, Paul Richard, Ted Baker, Per Davidsson and Julienne Marie Senyard 

(2022), ”When Is Less More? Boundary Conditions of Effective 

Entrepreneurial Bricolage.” Journal of Management, forthcoming. 

https://doi.org/10.1177/01492063221077210 

  

Book chapters 

Davidsson, Per and Johan Wiklund (1999), “Conceptual and Empirical Challenges in the 

Study of Firm Growth.” In Donald Sexton and Hans Landström, eds., Blackwell 

Handbook of Entrepreneurship. Oxford: Wiley-Blackwell, 26–44. 

Davidsson, Per (2003), “The Domain of Entrepreneurship Research: Some 

Suggestions.” In Jerome A. Katz and Dean Shepherd, eds., Cognitive 

Approaches to Entrepreneurship Research (Advances in Entrepreneurship, 

Firm Emergence and Growth, Vol. 6). Bingley: Emerald Group Publishing, 

315–372. 

Davidsson, Per, Frédéric Delmar and Johan Wiklund (2017), “Entrepreneurship as 

Growth: Growth as Entrepreneurship.” In Michael A. Hitt, R. Duane Ireland, S. 

Michael Camp and Donald L. Sexton, eds., Strategic Entrepreneurship. Oxford, 

UK: Blackwell Publishing, 328–342. 

https://doi.org/10.1177/10422587211030870
https://doi.org/10.1177/01492063221077210

